
Brand Storyteller  |  Visual Strategy Leader
Aesthetically inclined and visionary creative leader with extensive experience 
driving award-winning visual storytelling across entertainment, publishing, and 
gaming industries. Known for building and inspiring high-performing teams to  
deliver bold, boundary-pushing work that resonates globally. Expert at shaping 
brand identities, elevating creative strategy, and fostering collaborative, transparent, 
and accountable work culture where innovation and fun thrive. Track record of 
aligning visual execution with business goals to consistently deliver impact across 
digital, print, and experiential platforms.

 
Professional Experience

Hasbro (Wizards of the Coast) 			   2022 – 2024
Studio Art Director – Dungeons & Dragons, 2024
Directed overall visual strategy and creative execution for Dungeons & Dragons, 
leading cross-functional teams to deliver cohesive, high-impact content across 
products, marketing, and brand initiatives.
•	 Elevated Dungeons & Dragons brand presence through execution of cohesive 

visual strategies across product, packaging, and marketing.
•	 Strengthened creative alignment for Dungeons & Dragons and Magic through 

rollout of cross-property visual direction.
•	 Improved product timelines and team efficiency by coordinating with senior 

producers and cross-functional leads.
•	 Drove high-impact visual storytelling by leading teams in development of key 

marketing and packaging assets.
•	 Accelerated innovation in creative workflows through initiation of brainstorm-

ing sessions for process enhancements.
•	 Shaped creative vision of Dungeons & Dragons tabletop RPG through leader-

ship of multidisciplinary team of eight.
•	 Maintained consistent visual excellence across all brand outputs by directing 

illustrators, designers, and concept artists.
•	 Influenced strategic creative decisions as core member of senior manage-

ment team for Dungeons & Dragons

Senior Art Director – Magic: The Gathering, 2022 – 2024
Led creative vision and execution for major Magic: The Gathering releases, man-
aging cross-studio collaboration and visual storytelling to deliver innovative, 
brand-defining player experiences.
•	 Launched Magic: The Gathering sets Aetherdrift and Edge of Eternities through 

direction of creative development.
•	 Strengthened franchise impact through cultivation of collaborative partner-

ships with Marvel, NBCU, and Square Enix.
•	 Delivered visually compelling card sets by commissioning and guiding illustra-

tors and narrative artists across global networks.
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Areas of Expertise
Creative Direction

Brand Development
Visual Storytelling

Product Launch Creative
Art Direction

Team Leadership
Packaging Design

Digital Media Design
Publishing Design

Campaign Development
Animation Direction

Experiential Marketing
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Sony Pictures Entertainment 				    2017 – 2022
Creative Director – Funimation, 2019 – 2022
Art Director – Crunchyroll, 2017 – 2019  
Oversaw creative direction and brand evolution for leading anime platforms, 
guiding cross-channel campaigns, visual strategy, and team development to 
accelerate global market growth and audience engagement.
•	 Elevated global brand presence through leadership of rebranding efforts 

and execution of market expansion into key international territories includ-
ing Latin America.

•	 Boosted creative output quality by directing team of 12 visual professionals 
across multiple media formats.

•	 Drove audience engagement via marketing strategies across streaming, 
events, merchandise, and global partnerships.

•	 Strengthened production efficiency through oversight of project workflows 
and alignment with teams to meet timelines.

•	 Enhanced visual identity by supervising asset design while mentoring  
creatives to uphold brand excellence.

•	 Earned industry acclaim through cultivation of award-winning team recog-
nized for innovation in multimedia storytelling.

Marvel Entertainment				                2016 – 2017
Lead Publishing Designer
Spearheaded end-to-end design direction for major publishing initiatives, shaping 
visual identities, supervising creative execution, and aligning brand storytelling 
across print, digital, and event platforms.
•	 Amplified brand impact across publishing and media platforms through direc-

tion of design campaigns for Marvel properties.
•	 Raised franchise recognition by creating logos and consumer materials for 

Star Wars, Disney, Spider-Man, and Deadpool.
•	 Strengthened marketing presence by producing visual assets for events, digital  

channels, and print publications.
•	 Assured brand consistency through collaboration with internal teams to align 

creative execution with strategic goals.
•	 Maintained quality excellence by heading project timelines, design standards, 

and production workflows.
•	 Increased reader engagement via development of innovative visuals for comic  

book titles and major industry events. eated and implemented designs for 
multiple titles and events in the comic book industry.

Additional  experiences on next page. 
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Education
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Additional Experience

The String Theory						      2010 – 2017
Freelance Illustrator
•	 Delivered compelling visual narratives through illustration work for television 

pitches, animated features, documentaries, mobile applications, and commer-
cial campaigns across diverse media platforms.

HarperCollins Publishers					     2013 – 2016
Senior Graphic Designer	
•	 Increased bestseller visibility through design contributions to titles such 

as Kid President’s Guide to Being Awesome, Divergent Official Illustrated 
Movie Companion, and Paddington, all of which reached New York Times 
Best Seller status.

•	 Improved production efficiency by directing teams to deliver packaging, line 
looks, and box sets across multiple imprints.

•	 Strengthened brand partnerships through creative direction and design of 
300+ book projects for global entertainment leaders including EA, Blue Sky 
Studios, DC Entertainment, and Lionsgate.

Penguin Random House					     2013 – 2014
Senior Graphic Designer	
•	 Boosted fan engagement via book titles for Cartoon Network’s Adventure 

Time series under Penguin Random House.

Scholastic						        	 2011 – 2013
Graphic Designer	
•	 Elevated reader appeal by directing and designing engaging children’s books 

that supported immersive storytelling.
•	 Contributed to commercial success through Spot the Dot, which earned place-

ment on New York Times Best Seller list.

Simon & Schuster						      2010 – 2011
Junior Graphic Designer		
•	 Strengthened brand alignment through design of licensed children’s books for 

major partners including Nickelodeon, Columbia Pictures, CBS, Paramount, 
and Richard Scarry.

•	 Supported bestseller success by designing The Smurfs Movie Novelization, 
securing spot on New York Times Best Seller list.

Thank You.
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Honors & Awards
Bronze Winner:

43rd Annual Telly Awards – 2022

Silver Winner:
MUSE Creative Awards – 2022

Bronze Winner: 
42nd Annual Telly Awards – 2021

Platinum Winner: 
MUSE Creative Awards – 2021

Winner: 
BizBash Event Style Awards – 2021

Bronze Winner: 
Experience Design & 

Technology Awards – 2020
 

Bronze Winner: 
41st Annual Telly Awards – 2020

Gold Winner: 
Muse Creative Awards – 2020

Gold Winner: 
41st Annual Telly Awards – 2020

Silver Winner: 
41st Annual Telly Awards – 2020

Bronze Winner: 
40th Annual Telly Awards – 2019
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